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"Globalization" Survey

Customsdatadonotmentionthetypeof trade(intra- or extra-�rm).

Thereforespeci�c surveys areneededin orderto appreciatetheextentand
themotivationsof intra-�rm trade.

TheStatisticalServiceof theMinistry of Industry(SESSI)carriedoutsuch
asurvey in 1999,concerning:

– Industrialor commercialaf�liates, locatedin France,of Frenchor fo-
reignindustrialinternational�rms,

– Bilateraltrade,by product(NES114classi�cation).
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Exports(NES114classi�cation) Intra
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Micr oeconomicmodel

Theideais to comparethepro�t madeif tradeoccurswithin the�rm with
thatmadeif tradeoccurswith another�rm.

Considerthe caseof a French�rm wishing to supplya �nished goodto
a foreign country. Let � and � denoteFranceand the foreign country
respectively.

Relocationof marketing:
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Econometricmodel

Thecommonexpressionof the8 econometrictestsis :
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Flow Import Export

Good Interm. Finished Interm. Finished

Firm Foreign French Foreign French Foreign French Foreign French

(�
�

�

�

) LGDPPC -3.56 -10.2 9.81 ns 10.3 6.36 6.94 ns

(�
���

�

) TECH 6.20 2.77 5.91 3.18 3.88 ns 4.22 2.20

(�
�

�

�

) LDIST ns -2.86 -11.6 -10.6 -4.37 -8.36 -5.46 -9.09

(�
�

�

�

) TARIFF . . . . -2.30 -1.56 -3.26 -2.72

(�
���

�

) ADPE 1.11 1.49 ns 0.40 1.27 1.30 1.24 1.26

N[depend=1] 8,295 2,982 11,096 2,110 9,775 7,064 14,884 8,825

N[depend=0] 13,865 9,584 4,996 4,266 7,017 6,885 12,815 10,149

Modi�ed

�

� 0.21 0.48 0.26 0.24 0.25 0.25 0.16 0.17

% concordance 68.5 75.0 64.8 67.1 72.8 75.0 69.7 70.1
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Main �ndings

Empiricalestimationscon�rm quitewell thepredictionsgivenby themo-
del :

– Thehigherthetransportationcostsare,themorelikely extra-�rm trade
is (strongereffect for �nished thanfor intermediategoods),

– Thehigherthestandardof living of consumers,the technologicallevel
of productionandthe advertising intensityare,the more likely intra -
�rm tradeis.

Accordingto the latterpoint, bothbrandandquality factorsareshown to
bepro�t acceleratorsin theeventof af�liating. Essentialmeansof product
differentiation,thesetwo factorsareenoughfor multinationalsto cover the
additive �x edcostsgeneratedby internalizationwhenthemarketbecomes
suf�ciently large.
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