
Department for Culture, Media and Sport 
 
National Statistics Products 
Department Title of Product Frequency 
Department for Culture 
Media and Sport 

Betting Licensing – Great Britain¹ Triennual 

Department for Culture 
Media and Sport 

Liquor Licensing – England and 
Wales ² 

Triennual 

Department for Culture 
Media and Sport 

Taking Part: The National Survey 
of Culture, Leisure and Sport ³ 

Continuous 

¹- Collection methodology, date of next release and product responsibility are being reviewed 
with the Gambling Commission to reflect changes in gambling laws 
² - Collection methodology to be revised for the 2007 statistical bulletin to reflect changes in 
the alcohol and entertainment licensing laws 
³ - Brought into scope during 2005/06 
 
Other Products 
Department Title of Product Frequency 
Department for Culture Media 
and Sport 

Creative Industries Economic 
Estimates 

 

Department for Culture Media 
and Sport 

Survey for, and of, membership 
of Producers Alliance for 
Cinema and Television  

 

 
Link to DCMS’ statistics outputs: 
http://www.culture.gov.uk/Reference_library/Research/statistics/National_Stati
stics.htm
 
NB The majority of official tourism surveys are run by the National Tourist 
Boards.  Results can be found at the dedicated website www.staruk.org

http://www.culture.gov.uk/Reference_library/Research/statistics/National_Statistics.htm
http://www.culture.gov.uk/Reference_library/Research/statistics/National_Statistics.htm
www.staruk.org

